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A. Factual 
Knowledge 

1.2 identifies a 
variety of types 
and formats of 
potential sources 
for information. 
5.1 understands 
many of the ethi-
cal, legal and
socio-economic 
issues surround-
ing information 
and information 
technology

3.4 compares new 
knowledge with 
prior knowledge 
to determine the 
value added, 
contradictions, or 
other unique char-
acteristics of the 
information.

4.1 applies new 
and prior infor-
mation to the
planning and 
creation of a par-
ticular product or 
performance.

B. Conceptual 
Knowledge 

1.1 defines and 
articulates the 
need for informa-
tion.

 1.3 considers the 
costs and benefits 
of acquiring the 
needed informa-
tion.

3.1 summarizes 
the main ideas to 
be extracted from 
the information 
gathered.

3.3 synthesizes 
main ideas to 
construct new 
concepts.

C. Procedural 
Knowledge 

5.2 follows laws, 
regulations, insti-
tutional policies,
and etiquette re-
lated to the access 
and use of infor-
mation resources.
5.3 acknowledges 
the use of infor-
mation sources
in communicat-
ing the product or 
performance.

2.3 retrieves in-
formation online 
or in person using
a variety of meth-
ods.
2.5 extracts, 
records, and 
manages the 
information and 
its sources.

1.4 reevaluates 
the nature and 
extent of the in-
formation need. 
3.2 articulates 
and applies initial 
criteria for evalu-
ating both the 
information and 
its sources.  
2.1 selects the 
most appropriate 
investigative
methods or 
information 
retrieval systems 
for accessing the 
needed informa-
tion. 
2.4 refines the 
search strategy if 
necessary.

2.2 constructs 
and implements 
effectively-
designed search 
strategies.

D. Meta-Cogni-
tive Knowledge

3.5 determines 
whether the new 
knowledge has 
an impact on the 
individual’s value 
system and takes 
steps to reconcile 
differences. 
3.6 validates 
understanding 
and interpretation 
of the information 
through discourse 
with other indi-
viduals, subject-
area experts, and/
or practitioners.




